Brand Guidelines

Rusland Horizons

Introduction

Definitions

The purpose of these guidelines is to explain the use of the new brand
style for Rusland Horizons and to reinforce consistent application of the
visual elements in all communications.

Visual Identity
An umbrella term not only for the
Rusland Horizons logo but how
any branded item looks and feels.

This includes publications, advertising, promotional material, internal and
external communications and all other marketing materials, both online
and offline.
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Branding
A look and feel created by
consistent application of the logo
and design.
Pantone
Corporate brand name for a
universal colour specification .
CMYK breakdown
C = Cyan, M = Magenta, Y = Yellow
and K = Black.
A four colour breakdown of a
specified colour will be shown in
percentages from 0% to 100%.
This is when a colour has to be
reproduced when printing full
colour communications.

RGB breakdown
R = Red, G = Green, B = Blue
The three colour breakdown is
used when specifying colours for
screen communications such as a
website.
An RGB colour is shown using a
range between 0 and 255.
Mono
Single colour.
Clear space
The exclusion zone around the
logo or icon - where no text is
allowed.
Font
A set type of one particular style
and size.
Body copy
A term for the main ‘typeset block’
of text found on a page. This is
typically found under a heading.

Brand Guidelines

The Logo

Logo Usage

The logo for Rusland Horizons is the cornerstone of the new refreshed
look. The new logo is a development of the existing brand with a
change of font and removal of the strapline.

Minimum Size
For print the minimum size for the logo is as
follows:
A5 and below 		
35 mm
A4 			
40 mm
A3 			
50 mm
A2 and over		
60mm
The logo should never be reproduced at a size
less than 35mm wide.

FULL COLOUR LOGO

MONO LOGO

35mm

Exclusion Zone
The ‘exclusion zone’ is the clear space that
surrounds the logo. To ensure that the logo
remains clear and has impact, nothing should
ever appear inside the exclusion zone. The
exclusion zone around each side of the logo
should be equal to the height of the graphic
element from the logo.
Logo Proportions
Ensure that logo is always reproduced at 100%
aspect ratio for both height and width.

Artwork
The logo can be downloaded in various formats from
www.ruslandhorizons.org/downloads
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Rusland Horizons

Colour Scheme
Consistant colour reproduction helps maintain the consistant
design look and feel of the brand. We have developed a range of
colours which are represent the vibrancy of the Rusland Horizons
scheme area throughout the seasons. We have a range of colours
that include a muted palette through to bright so you will always
have the perfect colour to choose from.
Try to be efficient with the number of colours used in each
document - a narrower palette of colours (up to a maximum
of six colours) often work best. Use of a single accent colour
can work particularly well. Remember to maintain readability
by ensuring that there is enough contrast between colours,
especially when chosing colours for type and background.
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Colour Specifications Breakdowns for print, screen and display
1

Print
C60 M35 Y100 K40

Screen
R81 G95 B39

Web
#515F27

Pantone
317

10

Print
C20 M0 Y5 K80

Screen
R83 G92 B88

Web
#535C58

Pantone
425

2

Print
C35 M0 Y70 K20

Screen
R155 G178 B100

Web
#9BB264

Pantone
577

11

Print
C35 M90 Y0 K0

Screen
R150 G48 B131

Web
#963083

Pantone
219

3

Print
C75 M0 Y100 K20

Screen
R81 G122 B57

Web
#517A39

Pantone
363

12

Print
C50 M90 Y0 K0

Screen
R90 G43 B96

Web
#5A2B60

Pantone
249

4

Print
C35 M0 Y100 K0

Screen
R179 G210 B52

Web
#B3D234

Pantone
382

13

Print
C50 M50 Y0 K0

Screen
R129 G126 B181

Web
#817EB5

Pantone
2645

5

Print
C20 M0 Y100 K0

Screen
R209 G224 B43

Web
#D1E02B

Pantone
396

14

Print
C40 M65 Y80 K0

Screen
R126 G94 B60

Web
#7E5E3C

Pantone
730

6

Print
C60 M0 Y5 K80

Screen
R22 G47 B63

Web
#162F3F

Pantone
547

15

Print
C0 M0 Y0 K50

Screen
R147 G147 B147

Web
#939393

Pantone
429

7

Print
C70 M0 Y20 K40

Screen
R74 G105 B106

Web
#4A696A

Pantone
5483

16

Print
C20 M85 Y100 K0

Screen
R149 G75 B40

Web
#954B28

Pantone
1525

8

Print
C40 M0 Y20 K20

Screen
R158 G185 B164

Web
#9EB9A4

Pantone
557

17

Print
C0 M65 Y100 K0

Screen
R207 G113 B40

Web
#CF7128

Pantone
1505

9

Print
C90 M30 Y0 K30

Screen
R46 G77 B126

Web
#2E4D7E

Pantone
7469

18

Print
C0 M15 Y80 K00

Screen
R241 G221 B75

Web
#F1DD4B

Pantone
116

Tints of Colours
The use of tints of colours is acceptable provided there is enough contrast
between the elements being used.
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Rusland Horizons

Typography
Primary Font
The primary font used in the Rusland Horizons branding is a typeface called
Montserrat. This font is available in various weights and can be used for both
headings and body text.

Secondary Font
The secondary font used in the Rusland Horizons branding is a typeface
called Ludicrous. This typeface should normally be used for headings.
Please do not use this for body text.

This is available from here www.fontsquirrel.com/fonts/montserrat
Formats for use on both desktop applications or for use online
can be found or generated here.

This is available from here
www.behance.net/gallery/36680155/Ludicrous-a-free-handwriting-font

Montserrat - Light

Ludicrous

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 !”£$%^&*()+

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 !”£$%^&*()+

Montserrat - Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 !”£$%^&*()+
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When choosing colours for the typography please ensure
that there is enough contrast between the text and the
background colour being used.
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Online & Screen Use

www.ruslandhorizons.org
For more information visit
The courses are part of the Rusland
Horizons Landscape Partnership Scheme,
supported by the Heritage Lottery Fund.
The scheme aims to restore and enhance
the unique landscape of a wonderful part of
South Lakeland.

Print Use

Printed Material Guidelines
Any printed media should use the typeface Montserrat. Body copy should
be no smaller than 8 point, but ideally 9 or 10 point in either the Light or
Regular weight. Heavier weights (Semi Bold, Bold, Extra Bold, Black) can be
used to emphasise small amounts of text but should not be used excessively
within body copy.
Our diverse programme offers an
opportunity for people to explore, learn or
improve traditional skills and crafts that
have maintained the landscape over the
centuries.
k
oo

lh

Courses are fr
education, or
time towards
Course fees a

Course C
Image Credits: © C. Barr, E. Mill, Campaign for National Parks, S. Ansell,
R. Oaks, Lake District National Park, O. Jones, Butterfly Conservation
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If you live wit
area, there is
fees (material
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l
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Bi

*Terms and conditions

ng

/ £14*

Are you interested in learning more
about woodland management?
Or maybe you have always wanted to try
your hand at drystone walling, spinning,
greenwood working or making charcoal?

April / £60

Example of
printed leaflet

October 2016
to August 2017

Website Guidelines
The website should tie in with
printed media as closely as possible,
to reinforce Rusland Horizons visual
identity. The website should use the
Montserrat typeface.
For accessibility purposes it is
necessary to ensure that there is
sufficient contrast between text and
the background.
The font size should be resizable
to allow people with limited vision
to easily change the text size. The
default size should be one that is
aesthetically correct, allowing for a
reasonable amount of information
to be displayed at once but is still
readable by the majority of people.

Font decoration should be kept to
a minimum. To emphasise text it
should be emboldened rather than
italicised, and underlining should
only be used for links. Links should
be underlined wherever possible
and visited links should change
colour.
Email Communication
Rather than use Montserrat for
email communication (which is
unlikely to available on a recipients
computer) it is best to use Arial.
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Rusland Horizons

Photography
Quality Photography
High quality photography is a key
element to portraying not only
the wonderful landscape of the
Rusland Horizons scheme area, but
also portraying the people and skills
that make the area so unique. We
have a library of quality approved
images which are available to
designers and agencies working on
our behalf. We only recommend
the use of full colour images in any
promotional materials produced
for Rusland Horizons.
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Photographic images are available on request, please email rusland.horizons@lakedistrict.gov.uk .
All images must be credited and can only be used in the production of Rusland Horizons materials.
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Illustrations
As part of the brand refresh we have created
a series of illustrations which have been done
in a style which complements the natural feel
of the area.
The subjects chosen reflect what is relevant
in terms of the fauna and essence of the
area and the heritage skills which are widely
employed.

Bobbins

Butterfly

Heritage Skills

Woodpecker

Tools

For a full set of illustrations to download visit www.ruslandhorizons.org/downloads
All illustrations are © Rusland Horizons and can only be used in the production of Rusland Horizons material.

Bullfinch

Hawthorn Leaves
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www.ruslandhorizons.org

Rusland Horizons Landscape Partnership, National Park Southern Office,
Lane Ends, Haverthwaite, Cumbria, LA12 8QF
Telephone: 01539 724555 or email rusland.horizons@lakedistrict.gov.uk

